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Section- A 
           

1.  Answer any four out of following questions.                     [4 x 2 = 8] 

a) Write different types of business customers?     [CO1] 

b) State the different types of business products.     [CO2] 

c) What is meant by Firmographics segmentation?    [CO2] 

d) State the primary difference between consumer product and industrial product.  

[CO3] 

 

e) What is the difference between Straight Rebuy and Modified Rebuy?  [CO1] 

 

 

 

 

Section-B 
 

2.  Answer any two questions out of following                          [2 x 6= 12] 

a) Explain the elements of Buying grid.      [CO2] 

b) Briefly explain what are the various Roles in buying centre.   [CO2] 

c) Difference between organizational buying behavior and consumer buying behavior.  

[CO3] 

 

 

Section-C 
 

3.  Answer any one out of following questions.                              [1 x 10= 10] 

a) Explain the significance of B2B Marketing in terms of its contributions to overall 

business eco-system. Furnish suitable examples wherever possible.  [CO4] 

 

b) Explain in detail the Buyer’s decision process approach for purchase of an 

industrial goods such as solar panel for an organization.   [CO3] 
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